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purpose

Websites are sales tools and need to offer value to
your business. A good website offers a route to
market for your information (and products) directly
and quickly.

So, with that in mind, your website needs to be built
for the user, but, with your clearly defined business
goal in mind.

Whether you want them to buy there and then,
sign up for a newsletter, contact you, etc.; your
website needs a defined purpose and the
appropriate build to fulfil that purpose.

What is your most important “Call-To-Action™?
ie. What is the button you want them to press,
the action you want them to take?

All website paths and call-to-actions should lead to
delivering that goal.

10 key points for a successful web presence



usability

A website needs to be usable, not by you, but by
your customer and every visitor to your website will
be different.

If you pick up a book you start at page one. But you
can not guarantee the entry page or the path through
your website that a visitor will take, especially if the
navigation is not logical and your purpose (see point
1) is not clear for the user.

What you can do though is smooth the path of ‘logic’
that each of your unique visitors chooses to take
through your site.

Can they find what they want, when they want it? Is
the call-to-action in the right place?

Your web pages need to be built for your audience in
terms of design, content; even down to size of text.
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design

Design goes hand-in-hand with function and content.

Not only design as in branding, but also design of
your web interface. Your website needs to look good
and be compelling.

Cascading Style Sheets (CSS) enable us to have
more control in the design of a website and help us
apply styles and branding across every web page.

This makes it consistent and leaves the visitor in no
doubt which website they are on.
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web standards

Web standards allow for choice. Your can visit your
website using different platforms (PC, Linux, Mac,
mobile phones, hand-held organisers, etc.).

Mix into that the different browsers available and you
have thousands of combinations. This will only
increase over time.

By sticking to web standards you can translate your
message to more people, including disabled users.

W3C (The World-Wide Web Consortium) gives us
those standards so there is no excuse. You end up
with a better built website, coded correctly with
relevant labelling. This helps the user and it also helps
you. Devices (including search engines) are able to
read your website faster and more accurately
because your website speaks the same language.
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content is king

The Internet has billions of web pages of content, how
can you compete for attention?

For a start, you must have a message worth reading.
Not just what YOU think is great, but what an
audience would regard as worth reading. Your page
content needs to be compelling, offer value and it
needs to offer a consistent message.

If you want to go off on a tangent, build another web
page relevant to that content. The more search
engines can understand the subject your pages are
about, the easier and more appropriately they will be
indexed.

Think about style of writing — Is it readable? Is it
friendly? Does it make sense? Also, don’t assume
that someone understands your industry terms — it
could make them feel stupid and it makes them work
harder to understand your message. Write for your
audience and tell them what they want to know.
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search engine
optimisation

Search engine optimisation isn’t a dark art. Stick to
the basics. Start with quality content that is already
compelling for your audience. Does it send a
message? What is that message? More importantly,
is the message consistent and specific?

What words are you using? Do they match up with
what people may type into a search engine?

There are keyword tools available to help you, but you
need to understand what words to use on your page

and test them eg. “web site” or “website”, “nail polish”
or “nail varnish”.

Search engines are getting cleverer and the rules keep
changing so, just stick to creating clear content and
make sure they understand what your page is about.
SEO is just part of the story, it is not the “be-all-and-
end-all” of your website.
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measurement

You could argue that a website has one statistic that
matters — return. Is it making money, getting leads,
etc.?

If not there may be a bottleneck, one page that
restricts the next step in your process. That's why
you need to measure your website traffic.

The better you become at measuring the right things,
the more successful your website can be. You can
measure traffic into your website but you also need
to measure what happens when it gets there.

Sit a novice down and physically watch them use
your website. Are they doing what you expect, what
you want? If not, why not?

Make changes... then measure them (over time)...
and repeat. The bottleneck should clear.
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online marketing

Marketing your business using the Internet is one of
the most cost-effective ways of getting your message
to your audience. Niche markets are becoming more
effective because they are so specific. Your potential
market could be fragmented, but by applying all the
other rules here you have a website that is findable
and worth reading with specific content.

If you can truly engage your audience they will come
back. Better still, they will tell other people about you.
Blogs, Social Networking and Article Marketing can
get you attention, but you have to work hard to keep
that attention.

Pay-Per-Click campaigns (Google Adwords, Yahoo,
Livesearch) can also be effective (cost and return) if
you create effective adverts.

The most important thing is to not isolate your
marketing: Offine can work with online, e-mail can
work with web; mix it up.
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flexibility

Your website, and your attitude towards it, needs to
be flexible.

A good website needs to be updated regularly to
attract attention so it needs to be easy for you to
manage.

However, if your website is built with a restricted
number of pages and the linking is shoddy, it will be
much harder for you to go back to your site and
amend it.

Also, adding new sales messages across a well built
website becomes easy. Your website can grow with
YOU.

You need to take this flexible approach to your
flexible website because things do change
— very quickly.
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10

return on
investment

Running a website, even for a small business,
can be a full-time job. Does your website merit that?

Does it drive enough business to pay for the
investment as a marketing tool? It's actually a hard
one to quantify but why spend more than you make,
unless you have a longer-term plan?

You could get more benefit from a £100 a year Blog,
than a £10k web site. The Internet is becoming more
about quality over quantity.

Also, why put all your eggs in one basket?
Experiment. What is your competition doing and why
can’t you do the opposite? It's a case of smarter
spending of less money. But, if it works in a positive
way, don'’t scrimp, run with it and invest; but be
prepared to be flexible and switch if you need to.
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summary

A good website takes time and investment.

Whether that investment is time or money depends
on your level of in-house skills. Start small, be flexible
and grow with your success.

Lots of companies want the ‘Amazon experience’
website but can’t (or won't) invest the same millions
that they do.

Be realistic with your expectations and make sure
your web company understand them. Good
websites work and get bigger and better. If yours
isn’t, perhaps its not a good website.
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